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Your 360° Touchpoint System
for Mission Critical Targets

LET'S DISCUSS YOUR SMARTEST STRATEGY > AUDIENCE
INNOVATION

“During this challenging time, our focus |S on supporting our CUStoOMEers, our staff and the communities in which we operate. We have successful
worked to avoid disruptions caused by COVID-19, while acting responsibly to do what we can to prevent further spread of the virus. We continue
closely monitor and assess the evelving situation and will be giligent abcut communicating updates as needed.” - Paul Kostial, Founder & CEO

888.241.6634 « Audiencelnnovation . com
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Multi-touch Messaging Platforms Built for Sales Teams

AUDIENCE
INNOVATION

We're proud to recognize $50+ million in (6\

client campaigns delivered, serving both our
client and agency partners’ vital objectives. I’'m so happy

you found us!

“It’s our Trojan Horse sales asset. These
platforms drive interest that nurtures our
most vital private wealth and commercial —

relationships.” - CMO, Banking/Financial

MAGAZINE COVER WRAP PLATFORMS «- DATABASE DEVELOPMENT
360° ONLINE ENGAGEMENT + VIRTUAL & HYBRID SALES EVENTS
EMAIL & SOCIAL « LINKEDIN CAMPAIGNS « CRM PLATFORMS
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3-Pronged Touch Points Bolster 360° Experience

Amplify Your Impact with Our OFFLINE+ONLINE Touch Point System

YOUR 360°
TARGETED

PLATFORM

ONLINE
NURTURES

“The brands that create a valued emotional connection with

Audiencelnnovation. com

.6634

their customers today are the ones who cut through the
clutter to engage valued interactions with valued targets.” Ve

AUDIENCE

888.241
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AUDIENCE
INNOVATION

1%t Enterprise-targeted Cover Wrap in a Series of 16 Touch Points Spanning Year-long Campaign

C-Suite Target Case Study

Side-by-Side Test lllustrates Impressive C-Suite Results

FGCEX ENTERPRISE CAMPAIGN "CAMPAIGN  GOVER WRAPS

0.9%
CTA

59%
CTA

CALL-TO-ACTION RESULT IS IMPRESSIVE
g , ~ Example results from a real B2B Enterprise
Front Cover Inside Front 2-Page Gatefold Off Front Cover Inside Back Back Cover client in the technology business sector.

Target resuits vary. Ask us for best practices to maximize your results,
MAGAZINE: Forbes START: C-Suite DURATION: 12 Months
DATABASE: We developed a database for FedEx enterprise customer targets based on In a split test conducted by our client,

their current known database filters. Total yielded 1,800+ executive recipients for
their prospecting campaign and also, coordinated with their enterprise sales force.
TOUCH POINTS: e FedEx Announcement Letter to Each Recipient e Full-Year Forbes
Magazine to Each Recipient e Six 6-Page Cover Wraps ® Recipient Response Survey

these are the results they achieved
after 6 months in market. There were
no other variations to either group.

LET’S DISCUSS YOUR COMPETITIVE SALES STRATEGY
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“It’s our sales brochure in their hand - they keep it,

engage with it, and they take action.” - SVP, Sales

AUDIENCE
INNOVATION

’ THE BASIC CAMPAIGN BENEFITS

« Cuts Through the Marketing Clutter

Audiencelnnovation.com

- Puts You Above Massive Online Noise
« Adds Credibility via Co-Branded Content
- Educates & Nurtures Your VIP Targets

.6634

« Reinforces Your Competitive Advantage
-« Extends Your Messaging Longevity

- Engages Any Database Target of Value

888.241
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CIRCLE-of-INFLUENCE

Usually 2-10+ C’SMH@ EXW(@

Targei'S/Compcmy BROADER “INFLUENCER” MESSAGING To raise his Company’s
MANAGERS & DIRECTORS WHO REPORT TO CXO’S

corporate image, a CEO
once targeted 25,000

of the nation’s most
respected C-Suite execs,
the TOP FIVE executives
at each of the nation’s
5,000 largest companies.

Audiencelnnovation. com

NARROWED FOCUS
DECISION-MAKERS
VP’s, SVP’s & EVP’s

C-SUITE
TARGETS

.6634

This was so successful,
they ran that campaign
for 7 consecutive years.

FOCUSED -~

- THE VITAL CXO
DECISION-MAKERS

888.241
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Here's what’s working

best with multiple target types.

We start with planning the
cover wrap touchpoints, then
assist to design and deliver
what’s needed to integrate
your existing sales assets and
coordinated with sales team.

It's a blended strategy,

with assets starting with your
gesture of goodwill, a simple
“invitation” messaging event
reaching your vital audience.

Looking for a Reliable System
to Engage Your VIP Targets?

Your CEO
Message
& Invite

SCAN ME

’fﬂ%
Deliver Your Invitation & Reinforce Your Offers Invite Them to Special

Messages to Their Hands  with Email & Social* VIP Meetings & Events
Direct, Bridge-to-Digital Campaigns to Engage Hosted for VIP Groups

*SOCIAL would include a variety of options depending on your target,

like Facebook, LinkedIn, Online Learning Academies and other options.

Connecting Companies & Customers

888.241.6634 « Audiencelnnovation com
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Our 5-STEP PROCESS Delivers Valued VIP Touchpoints  auoenc

INNOVATION

Lach ‘step' can be engaged a la carte or bundled, as needed to Deliver Your Goals

\

COVER WRAP EMAIL & SOCIAL LINKEDIN E-LEARNING VIRTUAL EVENTS
CAMPAIGNS CAMPAIGNS CAMPAIGNS ACADEMIES & VIP MEETINGS

CACH STEP 15 DESIGNED T0 INTEGRATE WITH YOUR SALES TEAM - OFTEN LEADING WITH 'CEO" MESSAGING


https://audienceinnovation.com/

Magazine Cover Wrap Marketing Foundation

Vibrant Multi-page Creative Q o, S6e5.
Delivers Reliable Co-Branded o0 _FOl‘_beS _,\‘5“6@_,

_ AR \

Messaging via Tangible Touch % &' &
Points for Any Precise Target |

s L

Audiencelnnovation.com

.6634

—4-Page Creative Units
—b6-Page Creative Units

— 8-Page Creative Units

— Multi-fold Sales Brochures

— Die Cut Creative for Impact

— Multi Conversational Options
—Share Leadership Messaging

888.241

AUDIENCE

INNOVATION
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“It's a proven alternative to cut through massive

marketing clutter today.” - Top 100 Media Director

Executive & CEO Leadership is Frequent Messaging

BACK COVER FRONT COVER INSIDE BACK

TexasMonthly AL

TexasMonthly REAL

Y
|

888.241.6634 . fAudiencelnnovation. com

AUDIENCE

INNOVATION ju—
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- Most Clients Engage a Full-Year Platform CEO MESSAGE

e Messaging is often focused on a ‘CE0" messaging strategy, or Senior Company Leadership

e Mast publishers require 1,000 targets to start, some 2,000 and some at 500
o Many clients use a magazine that's not business focused to stand out - relationally
o Many dlients use Real Leaders, a high-quality, quarterly and CX0 "leadership” focused

* (thers choose niche publications in sports, qolf, travel, epicurean or luxury/aspirational.
o Database is often started with client's CRM and/or we augment & build a data file.

888.241.6634 « Audiencelnnovation . com
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e Audiencelnnovation. com

®

* Messaging is sequenced with both online and offline, including cover 888.241.6634
wraps (tangible), email (in-box) and social and/or LinkedIn campaigns. ’ ’
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Shott Term, Option jor Impact

* ONE SHOTS for Impact & Promotion

e Send a single-issue cover wrap for invitation, call-to-action and/or greetings

* Works well for specific one-time situations, but not for long-term growth

« TWO or THREE Hits for Repetition

@ B=reature Your Brana's  ® Jend a series of /-3 for more multiple hits, direct to online actions or sales
R Q) croce vour Tanaer * Best for acquisition prospecting, NOT for retention targets - longer works best.
evonsmrone® Quarterly messaqing tends to work best, although some dlients use 6X/year

888.241.6634 « Audiencelnnovation com
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AUDIENCE
INNOVATION

For Any B2B & C-Suite Targels
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Let’s talk about your business
or affluent target audience. .
We’ll share how to identify BUSINESS & C-SUITE
the precise audience
and how to engage them.

MESSAGING [\

SPIRITS - ON & OFF SITE RETAILERS & TRADE TARGETS )
We have a targeting

option for virtually

every audience type.

Audiencelnnovation

« Target Rosponse Survey
» Drive to Digital Engagement

.6634

ST (o are your bert B2B
Any B2B database of your choosing, "'OWA , POA ') w"’))

from your CRM or we build for you.
Campaigns deliver reliable B2B sales. A

888.241
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TECHNOLOGY - CI0 & IT MANAGER TARGETS

AUDIENCE
INNOVATION

CoBranded Frort Coww

Golf Digest R

DISCUSS THE FUTUNE OF
TRCHOL e Tivide Back Cover

ClO & IT EXECUTIVES

* Announcement Letter

* GOLF DIGEST

= 12-Month Campaign

= SIX Cover Wrap Rotation

* Target Response Survey

= Drive to Digital Engagement

il

HORESALE AND
RETBL SUCCESS

TRADE & RETAILERS

* Announcement Letter

* ESPN the MAGAZINE

= 12-Month Campaign

= SIX Cover Wrap Rotation

= Target Response Survey

* Drive to Digital Engagement

BIG IDEAS
ARE IMMUNE
TO MARKET
VOLATILITY.

CVB - TOURISM + MEETING & CONVENTION PLANNERS

TOURISM & MCP’s

* Announcement Card

* ESPN the MAGAZINE

= 12-Month Campaign

= SIX Cover Wrap Rotation

= Target Response Survey

= Drive to Digital Engagement

TECHNOLOGY EXECS

* Announcement Letter

* FAST COMPANY

= 12-Month Campaign

= SIX Cover Wrap Rotation

= Target Response Survey

* Drive to Digital Engagement
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AUDIENCE
INNOVATION

HOTELS & RESORTS - B2B & AFFLUENT TARGETS

MTG+CONVENTIONS

* Announcement Letter

= SAVEUR

* 12-Month Campaign

= SIX Cover Wrap Rotation

« Target Response Survey

= Drive to Digital Engagement

TRADE & RETAILERS

* Announcement Letter

* FIELD & STREAM

= 12-Month Campaign

= SIX Cover Wrap Rotation

= Target Response Survey

= Drive to Digital Engagement

Anside Fon Cower

¢! mam

8 commenciaL |8

COMMERCIAL + SMB

* Announcement Letter

* FORBES & ESPN

= 6-Month Campaigns

= SIX Cover Wrap Rotation

= Target Response Survey

= Drive to Digital Engagement

A
ADVANTAGE

ATHLETIC DIRECTORS

* Announcement Letter

* ESPN the MAGAZINE

= 12-Month Campaign

= SIX Cover Wrap Rotation

= Target Response Survey

= Drive to Digital Engagement

AUTOMOTIVE - COMMERCIAL CUSTOMER TARGETS

Co-Branded Front Cowe

e Back Cover

ARTIFICIAL TURF - SPORTS & ATHLETIC DIRECTORS
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Three Simple Steps to
Learn More About Our ,
360° Targeting Options -

STEP 1. DATABASE

What target audience is most
important to your brand's
growth today? Let's start there.

STEP 2 - START DATE

When's the ideal start date?
Most of our client’s want to start
asap. We'll give you options.

STEP 3 - MESSAGING

WEe'll craft your multi-touch
messaging strategy with BOTH
offline and online touch points.

AUDIENCE

INNOVATION
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Want to Impress C-Suite Decision-Makers?
Many Respected Publishers for CXO, Executive & Trade Targets

THE WORLD’S

70 MOST ~~“J CUSTOMER ¥
FOVVE ' CONNECTED

— -

We have many options for C-SUITE & B2B, many magazines that are more flexible than larger magazines

888.241.6634 « Audiencelnnovation com
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P PM Ollel‘lli@w & COWWOMMA AUBENCE

 Pricing is first based on the quantity of targets/database

Pricing is then based on the quantity of touchpoints delivered

Magazines are apt to full-year, as subscriptions are annually based

Scale is significantly cheaper as printing costs are reduced

Minimum requirements vary for each magazine and publisher

M‘*Ets"gega“é Bﬁaé‘ﬁi  We design what our client/agency wants, then

Q) croose Your TARGET place with magazine partner/s in priority order.

2 6 Choose Your MAGAZINE

* Publishers respond best to signed paperwork
vs. “fishing” for what’s possible — we handle this.

e Choose Your START DATE

* Pricing varies by publisher. We design your platform first, along with your pricing, discounts, quick-start options and, benefitting our clients first.

Audiencelnnovation. com

.6634

888.241
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AUDIENCE
INNOVATION

to share

b £t Here's some feedback we'll discuss ...
« Who is your target audience?

smart . .

) - How are they defined by filters?

ideas for - Do you own this database now?

your VIP - How do you reach them now?

targets. - Do you want to amplify response?

We build platforms for both single and multi-touch engagement.

LET’'S DISCUSS YOUR SMARTEST STRATEGY )

888.241.6634 « Audiencelnnovation com
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RESOURCE APPENDIX

* Creative Elements of Cover Wrap Units

* Reviewing Key Questions to Get Started
e Database Source, otart Date, # of Touch Points, Magazine Matching Process & Activation

S = Fcature Your Brand’s

| | SO MESSAGE HERE
e |t's an option, we'l assist your best strategy/plan with you ’ji\ PO ) ... vour TaRGET

5 g‘\-"
e e Choose Your MAGAZINE

“‘\;g&,ﬂ 9 Choose Your START DATE
R

* Will you do touchpoints online/email to ‘sequence’ messaging”

 Cover Wrap Client Fans Overview

* Overview of Our 5-Step Components
o | - Cover Wrap Platforms, 2 - Email & docial, 3 - Linkedln, 4 - e-Learning Platforms, 5 - Virtual & Hybrid tvents

Audiencelnnovation. com

888.241.6634
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Crealk we [MA O'{ COVM" (Q)rap BN,

« Cover wraps can be 4 pages, 6 pages (see below) or 8+ pages
o Most clients use a 4-page unit unless they have multiple images they'd like to display - the 'result'is the same either way

* Front Cover (full cover design), Inside Front Cover (messaging), Full-front batefold (optional), Inside Back Cover & Back Cover

SAVEUR

FLOORING 10 NSPRE LEARNING

® AUDIENCE [‘AUDIENCE
[.INNOVATION §INNOVATION

I’AUDIENCE
§INNOVATION

S |
[- AUDIENCE 0
JINNOVATION .

888.241.6634 « Audiencelnnovation com
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KW Cuertionns to Get Started NSNS,

* Do you have a database now?
* What's the quantity of your current database file? That'l help with establishing pricing.
* Do you think you need to add more database targets, especially for acquisition targets!

* We provide database development, often combined with your database, for the best options.

* When do you want to start your campaign?

e Most clients want to start as soon as possible. We can start anytime, based on publishing/timing

e Have you considered your creative and messaging tactics? Many use leadership messaging

. A

888.241.6634
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How Pr‘wim) Worky or Weap)

« Campaigns are based on scalable factors ...

* (uantity of targets, generally start with 500 minimum up to 100,000+ targets

- Campaigns are based on # of touch points
delivered — 1, 2, 3, annual ... always what’s best.

e Let's discuss what's best for your target, the best answer depends on communication goals.

* Pricing varies by magazine; each is different.

* We establish what's needed for you first, then match the best magazine for acceptance.

e« Au

888.241.6634
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dtart Cover Wraph, Then Steps

» We offer options we call ‘steps’ and, starting with cover wrap
campaign, then add other targeting options, or ... we quide clients on their own ‘sequencing plan.

* All STEPS are offered independently or bundled,

based entirely on your objectives and qoals. We do Linkedln, Social, Emall, Academies & Virtual Events

* Most clients utilize a ‘strategy/planning’ fee base,
then activate when ready. It's a simple model that allows time for planning, prior to final activation

* We often do database work first, on a fee base, then steps to activate

e Aud

888.241.6634
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Next Steps & Action Plan

* Let’s discuss targeting objectives, including database, timing, and priority partners

 The magazine is the last element selected for your launch.

 Let’s determine how you want to initiate, a work order to start planning/strategy or if you
prefer a confirmed cover wrap agreement sooner vs. later. Either works well and qets the process rolling for your targeting/campaigns.

 All work orders are a paid-upfront service and, deducted from the final cost

* Let’s review STEPS to determine what’s needed.

* Most start with cover wrap, then added steps, based on their objectives.

« We guide the entire process for you, turnkey, sosteps are helpful and productive

Audiencelnnovation. com

888.241.6634
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JUST A FEW OF THE MANY FANS OF COVER WRAPS
[HERE ARE HUNDREDS M

ORE AND, MOST KEEP THEIR CAMPAIGNS VERY STEALTH
Our flexible options
get your campaign

just how you want it.
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COVER WRAP
CAMPAIGNS

Cover Wrap Marketing €

STEP 1: Deliver vibrant offline touch points

via cover wrap campaign messaging for
any precise target audience. We will

manage all aspects of your campaign.

LEARN MORE ABOUT MAGAZINE COVER WRAPS

Audiencelnnovation. com

.6634

888.241



https://audienceinnovation.com/

4

EMAIL & SOCIAL
CAMPAIGNS

STEP 2: Extend your VIP messaging via

email and social media touch points,

sequenced with your cover wrap platform.

We'll guide or deliver turnkey activation.

LEARN MORE ABOUT SOCIAL & EMAIL CAMPAIGNS

Audiencelnnovation. com

.6634

888.241
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.+ Linkedln Marketing &
18

DRI S STEP 3: Deliver productive outreach via

LinkedIn messaging to engage most
valued sales and growth relationships. We

give targeting that matches your goals.

LEARN MORE ABOUT LINKEDIN TARGETING SOLUTIONS

Audiencelnnovation. com
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888.241
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E-LEARNING
ACADEMIES

E-Learning Platforms &

STEP 4: Fortify your client and prospect

interaction via robust online learning
centers and content-based platform. We

build the CRM based on content goals.

LEARN MORE ABOUT E-LEARNING CENTERS

Audiencelnnovation. com

888.241.6634
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VIRTUAL EVENTS
& VIP MEETINGS

Virtual & Hybrid bvents &

STEP 5: Invite specific targets to virtual

events, coordinated with hybrid events,

to nurture your productive sales growth

relationships. We produce virtual events.

LEARN MORE ABOUT VIRTUAL, INTERACTIVE & HYBRID EVENTS

Audiencelnnovation. com

.6634

888.241
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